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Abstract

Social media's influence on political activity and citizen participation in today's
information society is significant. This research aims to examine the connection
between social media usage and the political engagement of young people in

Kazakhstan, contributing to the existing literature in this area.

The study focuses on three research questions as use of social media for political
engagement, its impact on the expansion of political participation and democratization
among the youth in Kazakhstan, and the perceptions of young individuals regarding
social media's capacity to enable their involvement in politics and influence political

decision-making and opinion formation.

Preliminary findings reveal that Instagram, TikTok, and YouTube have emerged
as significant platforms for political participation, particularly among the younger
generation in Kazakhstan. These platforms have empowered citizens to express their
opinions, share political content, and engage in discussions previously limited to
traditional media outlets. The democratization potential of social media lies in their
ability to facilitate the free flow of information and amplify diverse voices. Instagram,
TikTok, and YouTube offer platforms for citizens to exchange information, express
viewpoints, and engage with political matters, which is crucial in environments with

limited traditional media.

However, social media platforms face limitations and challenges when used for
political participation. For example, disinformation and manipulation pose significant
risks that distort public opinion formation. Additionally, not all citizens have equal
access to the Internet and social media, leading to a digital divide that may skew

perceptions of political preferences.



In Kazakhstan, Instagram, TikTok, and YouTube have become platforms through
which the younger generation actively expresses political opinions and influences
public discourse. However, political participation through social media remains
constrained and subject to limitations. These platforms can potentially democratize
Kazakhstan's political system by providing avenues for free expression and information
exchange. However, their influence can be curtailed by restrictions and regulations,
hindering their impact on political activity and citizen participation. To achieve broader
democratization of Kazakhstan's political system, it is crucial to foster conditions
encouraging open discussions on political issues within social media platforms while

preserving citizens' rights to express their political beliefs freely.
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l1l. Introduction

The role of social network interactions is increasing due to the rapid development
and deep penetration of information and communication technologies into all spheres of
modern society. Public policy implementation cannot be imagined without being affected
by social networks as the latter have become a media, where the changes can be
communicated to people, awareness of the public policy agenda can be built and
meaningful interactions between the policy makers and users of the policies take place.
Driss et al. (2019) explain that citizens interact with government's policy by defining the
problem for policy development. In other words, political opinion is formed in social
media and political decisions need to consider the effects of social networks.

The present dissertation will regard platforms such as YouTube, Instagram, Tik
Tok when using term social media or social network, which will be used in the work
equally and interchangeably. The current changes in digitalisation of the society have
led to higher social and political activity of the population due to availability of the
information and means of reacting to it (Wilhelm,2002). Many new ways of participation,
such as peaceful rallies, blogging, themed street parties, organising and being a part of
like-minded groups have evolved and formed a political leverage of the population
(Huyn & Kim, 2015). Moreover, Wilhelm (2002, p.8) states that the following is
characteristic of a democratic society, where "opinion formation and decision making"
are thought to be legitimate when they represent the will of the people, typically defined
"not as the wishes of a particular interest group or coterie but of all persons who are
potentially affected by a policy". In this regard, any action or reaction in the social media
can be viewed as a political participation and, thus, it becomes difficult to determine the
extent to which democratisation process is taking place along with rising activity of using
social media. The research aims to assess the relationship between social networks

operation and the political system of Kazakhstan. Namely, the concepts of political
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participation and democratisation (PPD) of political system will be studied in the present
work.

The present study aims to answer the following questions:

What is the extent of social media usage among young people in Kazakhstan for
political engagement and participation?

How does social media usage relate to the expansion of political participation and
democratisation among the young population in Kazakhstan?

What are the perceptions of young people in Kazakhstan regarding the ability of
social media platform features to enable their participation in politics, formation of
political decisions, and influence on current political decision-making and opinion
formation?

It is also very important to understand how such changes affect less democratised
countries like Kazakhstan. Currently, this topic has not been extensively studied, and
therefore the present dissertation will add knowledge to the existing gap in the literature.

This study builds upon the work of Verba et al. (1995), who claimed that rise in
availability of information and news resulted in greater political engagement, and, on the
works of Baumgartner & Morris (2010) and Rainie et al. (2012) and Sairambay
(2021,2022), who explain the role of social networks in different social and other

interactions including political involvement and participation.



V. Literature review

There has been conducted extensive amount of research in the topic of political
participation. Moreover, there are number of scholars who examined the dependencies
between political participation and democratisation of the society. The part of the
dissertation will examine these concepts and the scholarly papers written in the related
subjects. Moreover, existing scholarly articles studying social networks and their
influence on political participation of youth, and factors facilitating democratisation of the

political system of Kazakhstan will be studied and presented.

Citizen Actions as Political Participation

The study of democratisation process and improvement of political participation
rate requires to define the political participation term. An earlier definition produced by
(Verba and Nie, 1972) explains political participation as involvement in various political
activities including election, campaigns, activities of the political parties and interaction
with the government bodies and officials. Moreover, the authors explain that the aim of
political participation for the individuals and groups of people was to have a direct
influence on processes where the politicians are selected and what actions they
undertake. Later Verba et al. (1995) revised and defined a role of political activity as one
that aims to create an impact on decision of the legislative power of the country in direct
or indirect manner. The relevant knowledge that can be applied to present dissertation
from Verba et al. (1995) is that they studied the factors that facilitated or hindered the
citizen activity in politics. Authors argue that the level of political participation is not
equal across the social groups in the USA. In fact, certain demographic groups, such as
people with higher education or income, have shown higher involvement in politics.

Moreover, the important contribution of Verba et al. (1995) is that they define the

scope and significance of voluntary associations and activities in promoting political
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participation. The authors explain that these voluntary actions are the main way of
participating in politics as they allow the citizens take part in forming the political
decisions without being a part of formal political system and organisations within it.
Moreover, the authors use a term "civic voluntarism", which refers to an organisation
that is not related to government, which is not commercially oriented or do not produce
a public good. These organisations act as a thrust in building political engagement of
the population. However, there are many obstacles that interfere with natural
development of political participation. For instance, many such organisations have a
limited influence due to resource scarcity as the organisations are not commercial and
usually funded by their founders. Moreover, political climate in the country may serve as
a barrier as well. To sum up, political participation refers to actions performed by
individuals and groups of people to have an influence on election of government officials
and their further actions. The following question that requires understanding is how

political participation and democratisation are connected.

The Relationship between Political Participation and Democratization

As mentioned above, under the concept of political participation people willingly
take actions in order to express their opinion and attitude regarding political decisions,
and to have an impact on them. Verba and Nie's (1972) and Verba et al.'s (1995)
definition of political participation is centred on the idea that people can influence
government decisions by actions. Thus, democratic governance arises from political
participation. Moreover, civic voluntarism, as described by Verba et al. (1995), is means
of executing political participation outside of formal political institutions. A substantial
work in explaining the relationship between democratisation of the society and political
participation has been conducted by Pateman (1970), who explained that theory of

democratisation of the society is reliant on the participatory democracy. In other words,

11



democratic governance can be promoted if the individuals will be included in political
decision-making in the role of participants. The author argues that political participation
should not be limited to occasional voting only but allow to interact directly and actively
with political process and its formal participants. Pateman (1970) claims that increasing
legitimacy and accountability of political institutions will facilitate the development of the
democratic society. This can be explained by the fact that the more legitimacy and
responsiveness is expressed by political institutions, the more likely and willingly the
people will interact with them. This can help to build stability and cohesion of the social
interactions as the citizens will be able to share honest opinion and receive an adequate
response, thus, the political institutions will satisfy the needs of the society. Following
the aforementioned, political participation is a tool that can develop the civil society. Civil
societies have sense of responsibility; thus, they will not only express their views, but
will engage with the government to create a social justice and defend values of
democracy (Pateman, 1970). As political participation and democratisation of the
society are strongly interrelated, the following section will examine to what extent the

digitalisation and wide usage of social networks affects the latter.

Impact of social network on the political participation level

Political participation has had simple forms in the beginning. The political
participation has been executed by going to an election and voting. However, over time,
the types of political activity have expanded from voting to acts of protest and agitation
to other types of political activity on websites and other digital platforms where some
kind of social interaction took place Van Deth, 2016). It is fair to mention that previous
studies show that new media, as well as traditional media, mostly have a positive
impact on the political engagement of citizens (Bakker & de Vreese, 2011). If the older

generation persists in traditional means of acquiring political news, young people are

12



engaged in political activities on the Internet (Kushin & Yamamoto, 2010).

Therefore, young people prefer to participate in actions which are focused on achieving
certain goals (Norris, 2004; Wang, 2007). Thus, social media provides new civic
engagement opportunities for younger generation. For instance, Baumgartner & Morris
(2010) have interviewed 3500 young adults before presidential election in the USA,
based on which authors have concluded that the broadcasting of the news related to the
election has increased the interest among the youth. However, authors do not claim that
likelihood of the youth to take part in voting has risen as a result of their higher interest
in politics.

On the other hand, Baumgartner and Morris (2010) note that young people use
social networks to communicate with like-minded people. Thus, there is a tendency that
groups with different preferences do not connect to each other. As for political
information, it will appear in the person's feed only if at some point the person has
searched or viewed information of this kind. Taking into account that not all visitors are
interested inpolitics, they will not be exposed to political content. It can also be noted
that the younger generation is progressive in terms of the Internet usage, thus they can
willingly ignore the content which is not appealing to them (Baumgartner and Morris,
2010). This means that social media has limitations in influencing a person's beliefs if
segmenting the market before launching the campaign has not been performed.
Moreover, there is a phenomenon called echo chambers, which refers to a bias that is
present for people when accessing the information in social networks. In fact, according
to the echo chambers effect people tend to find and relate to the information that is
relevant to them or reinforces their attitudes and opinions. Cinelli et al. (2021) studied
the presence of echo chambers effect in social networks such as Facebook, Twitter,
Gab and Reddit on the basis of 100 million pieces of information. The authors

have discovered that even though each of the studied platforms differed in the way the

13



information was fed to the users, the echo chambers phenomenon persisted in all of
them. Furthermore, authors have confirmed that social platforms were used as means
of connecting to like-minded people, and thus were served as a media to create more
polarisation on sensitive economic, social, and political topics (Cinelli et al., 2021).

The same view has been proved by Huyn & Kim (2015),who explained that the
subscription to political news channels had an impact only on those who discuss politics
on social networks (Huyn & Kim, 2015). Platforms such as Instagram and Facebook are
actively used to attract views to various issues including ones with political motives.
Such platforms attract a lot of students' attention to the political content (Valenzuela et
al., 2012). Taking into account the big number of social network users, one may assume
that creating political content in social networks will create more possibilities for
politization of the youth, and, thus, development of democratic society. Verba & Nie
(1972, p.1) state "There is more democracy where many participants take part in
decisions”, which implies that the less people are engaged in decision-making or
opinion-forming processes, the less democratic society is. Despite the fact, that
participation of the majority is one of the features of democratic society, political
participation alone does not define or assess the level of democracy in the country.

Van Deth (2014, p.351) defines political participation by a wide explanation as

people's "activities affecting the politics". Then the author explains what factors affect
these activities and how they can be framed into some system. By matching the
activities against the rules such as relation to behavior, the extent to which the activity is
voluntary, has the activity been done by citizens and is in the scope of the government
and state politics, the author comprises a conceptual map of political participation. The
map identifies four political participation types and lists the labels and modes relevant to
the type of political participation. The first type is conventional participation expressed

by voting, party membership etc. The second type is unconventional and considers
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demonstrations, petition organisation and other activities. The third type is a civic
engagement, where the aim is to tackle the existing problems. This type is expressed by
volunteering and social participation. The fourth type is expressive participation, where
boycotts and public violence are used as means of expressing the political

participation (Van Deth, 2014). Thus, the political participation has multiple dimensions
and levels, and studying to what extent it is influenced by the use of social media
becomes a significant question. The following section will provide an overview of the
research made on democratisation, political participation and effect of social network on

these processes.

Democratisation of the Political System in Kazakhstan

Political system of Kazakhstan is officially announced as a "democratic, secular,
legal and social" country with presidential government, where constitution guarantees
"rights and freedoms" of the population as essential values ("The Republic of
Kazakhstan — Official Website of the President of the Republic of Kazakhstan," n.d.).
However, international organisations rank the country differently in terms of the political
freedom and levels of political participation and democratisation. For instance, Heritage
(2023) has ranked the country the 71st most free country, and assigned a score of 62.1
out of 100. In fact, this indicator has worsened in the last year decreasing by 2.3 points
(Heritage, 2023). Freedom House (2021) has rated political participation in Kazakhstan
as low as 0 or 1 out of maximal value of four in four dimensions. Despite the rankings of
international organisations, there is a need to conduct an analysis to evaluate the level
of democratisation and political participation in Kazakhstan in a more comprehensive
way. Moreover, there is not sufficient amount of information in existing literature to
conclude the level of political participation and its connection to the usage of the social

networks. According to Kemp (2022) there are 16.41 million internet users, which
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makes the internet penetration equal to 85.9% of the population. As for the amount of
social network users, this figure equalled to 13.8 million people (Kemp, 2022). Thus, it
can be assumed that the population actively engages in the social network. As for the
interrelation between the social media usage and the democratisation process, there
are some studies that show positive relationship between the readiness level of young
people in Kazakhstan to participate in the political life and implementation of civic
initiatives with greater use of the social platforms such as Sairambay (2021, 2022).
However, the gaps identified above are not fully covered by these papers, which make it
important to research how and to what extent the social network usage facilitates or

inhibits the democratisation of the population through increased political participation.
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V. Research methodology

The research conducted in the scope of the present dissertation aims to fill the
gaps mentioned in the literature review in order to identify the relationship between
usage of the social media platforms and increase in political participation, and, as a
result development of democratisation in Kazakhstan. The previous chapter examined
the existing scholarly works that define the phenomenon of political participation and its
ties to democratisation of the society. However, secondary research conducted in the
literature review revealed that there were gaps in the current knowledge base,
particularly with regard to the social and political phenomena specific to Kazakhstan,
which implied the necessity to conduct a study based on primary data. The primary
research data will be quantitative with some open questions to gather in-depth data,
which will be collected with the means of survey. The present chapter will discuss the
approaches employed in collecting and analysing the data along with considerations of

ethicality and credibility of the research design.

Research philosophy

A research philosophy focuses on the identification of the approach in which the
data in the research is collected, used, analysed and interpreted. Lewis & Thornhill
(2009, p. 124) explain that philosophy of the research is the "system of beliefs and
assumptions” applied by a researcher in the course of designing the study and
executing it. Authors (Lewis & Thornhill, 2009, Saunders et al., 2015) explain that in the
preparation of the research methodology a researcher is influenced by three types of
assumptions such as epistemological, ontological and axiological. Epistemological
assumptions refer to a knowledge that a person can have. Ontological assumptions are
made in regard to beliefs of the author of the realities that are experienced in the

process of the study. Moreover, axiological assumptions are connected with the
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personal values of the author and their impact on the research design Saunders et al.,
2007). Bahari (2010) referencing to Bryman (2004) concludes that qualitative research
philosophies are the following:

e Concerning the relation of the research to the theory: Qualitative research has
inductive nature as it generates new knowledge and adds to the theory.

e Concerning epistemological assumptions: Qualitative research has interpretivist
nature.

e Concerning ontological assumptions: Qualitative research has subjectivist or
constructivist nature. Subjectivism explains that "social reality is made from the
perceptions and consequent actions of social actors” (Saunders et al., 2007, p.
130). In other words, subjectivism builds the knowledge of the phenomenon
based on subjective realities of each respondent, their opinion, beliefs and
assumptions. Constructivist approach is a less extreme approach as explained
by Saunders et al. (2007, p. 130), as it builds the knowledge pieces relying on
"shared meanings and realities".

Hence, as a result of examination of the aforementioned research philosophy
paradigms, the author has decided to employ interpretivism within epistemological
approach and subjectivism within ontological approach. Analysis of the collected
primary data will be based on interpretivist approach, which is based on an assumption
that all knowledge is subjective and differs from person to person. As the survey
contains both open and closed questions, the researcher will employ interpretivist
approach in combination with pragmatism, Thus, by gathering the pieces of subjective
information based on individual understanding of the respondents, the author will then
interpret them in order to form a knowledge of the existing phenomena, which will
help to understand connection between social media use, political participation in and

their connection to the process democratisation of the society. Moreover, following the
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pragmatist paradigm, the author will make practical recommendations that can be
utilised to change the current situation. To employ the research philosophy, the aims
and research questions need to be defined, which will be presented in the following

section.

Aim of the research

The purpose of the research design in the present dissertation is to examine the
relationship between social media usage and the political participation and
democratisation of the young population in Kazakhstan. The overarching aim of this
research is to contribute to the current literature on the intersection between social
media and political participation, specifically in the context of the young population of
Kazakhstan. Research questions of the present study are the following:

1. What is the extent of social media usage among young people in Kazakhstan for
political engagement and participation?

2. How does social media usage relate to the expansion of political participation and
democratisation among the young population in Kazakhstan?

3. What are the perceptions of young people in Kazakhstan regarding the ability of
social media platform features to enable their participation in politics, formation of
political decisions, and influence on current political decision-making and opinion
formation?

The specific objectives of the research are derived from the research questions
and are as follows:

1. To explore the extent to which young people in Kazakhstan use social media

platforms for political engagement and participation.
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2. To examine the relationship between social media usage and the expansion of
political participation and democratisation among the young population in
Kazakhstan.

3. To evaluate the influence of the ease of finding and sharing information on social
media platforms on the expansion of political participation and democratisation
among the young population in Kazakhstan.

4. To assess the perceptions of young people in Kazakhstan regarding the ability of
social media platform features to enable their ability to take part in politics, form
political decisions, and have influence on current political decision and opinion
formation.

By addressing these objectives, this study aims to provide a deeper understanding
of the potential of social media to influence political participation and democratisation
among the young population in Kazakhstan. This research is timely and relevant, as
social media usage continues to increase in Kazakhstan and around the world
(Sairambay, 2022, Raman et al., 2020), and there is a growing need to understand its
impact on political engagement and participation. To fulfil the mentioned aims, the
research data collection technique needs to be explained in depth, which will be

presented in the following section.

Data collection and sampling approach

The present section discusses data collection methods for the present
dissertation. As mentioned, the present dissertation employs qualitative analysis design
in order to study the effect of the use of social media on the political participation of the
Kazakhstani youth and subsequently democratisation of the political system. Namely,
the research will be conducted based on primary data collected using survey as a data

collection method. The survey has been developed based on the research objectives
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and questions. The survey was designed to assess the influence of social media usage
on the political participation and democratisation of the young population in Kazakhstan,
as well as their perceptions of social media platform features and their ability to
participate in politics and form political decisions.

The survey was comprised of topic-specific closed-ended, as well as demographic
guestions. Questions were used to gather quantitative data that evaluates the
perceptions, attitudes and beliefs of the respondents.

The research employed a non-probability convenience sampling technique as a
data sampling approach. Etikan et al. (2016, p. 2) explain that researchers employ
convenience sampling due to the advantages such as "accessibility, geographical
proximity, availability at a given time, or the willingness to participate are included for
the purpose of the study". In other words, the author has recruited the respondent to
whom she had access to through social media, friend suggestions and referrals
considering their willingness to take part in the research. Participants were recruited
through social media platforms and various messengers, targeting young people aged
18-36 in Kazakhstan. The survey was distributed through various social media
channels, including Instagram, Tiktok, What's app, Telegram and Vk.com. According to
Kemp (2022), 7.7% and 15.4% of the population were aged 18-24 and 25-34
respectively. That approximately makes up 4.4 million people. The sample size for this
study was calculated to be 208 respondents, which was determined based on a power
analysis calculation to achieve a confidence level of 85% and a margin of error of 5%.
Moreover, to ensure that the sample is representative of the population, the efforts were
made to recruit participants from different geographic regions of Kazakhstan.

Furthermore, the data collection procedure was undertaken by providing the
participants with a link to the online survey, which they could complete at their

convenience. The survey has been prepared in two languages (Kazakh and Russian) to
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accommodate participants who were more comfortable with one language over the
other. Data collection is anticipated to take place over a period of three weeks, during
which participants can share the survey link with their social media networks to help
increase participation rates.

To conclude, the present section provided descriptions of the primary data
collection methods. the used to collect primary data for this study, including the survey
instrument used and the sampling strategy employed to select participants. The next
section will discuss the ways of ensuring the credibility and validity of the research
design along with discussion of the ethical considerations, biases, and limitations of the

research.

Credibility and validity of the research

Ensuring validity and credibility of the research is important because they evaluate
the practical application and meaningfulness of the findings and conclusions made by
the author as explained by Adcock & Collier (2001). In other words, quality of the
collected data and the methods using which it was analysed define the quality of the
conclusions made. For instance, King et al. (2003) examine qualitative studies
conducted in political science that relied on surveys as a data collection technique.
Authors explain that if the researcher identifies the biases and limitations of the
research, the survey-based data analysis allows "to discover, clarify, and define
additional dimensions of complicated concepts, and they may ultimately help develop
clearer concepts” (King et al., 2003, p. 204). Thus, in order to ensure the quality of the
research it is important to understand the limitations, biases and to adjust the research
design to minimise their impact.

The possible biases that can affect the research process are the following:
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Participant bias, based on which participants can give answers that they assume
to be socially acceptable, but not what they genuinely think and feel. This may end up in
distorting the results of the study. However, the author has little or no influence over this
issue other than in properly designing the survey questions. Thus, this can be viewed as
possible limitation of the research design.

Moreover, McSweeney (2021, p. 1064) discusses confirmation bias being the
most significant in qualitative researches. The author explains that confirmation bias is
"defining, seeking, perceiving, constructing, remembering, judging, highlighting,
responding to, supposing, imagining and/or interpreting "evidence" in ways that give
priority, even exclusivity, to confirming a pre-established, or established early in the
research, favoured or focal attitude, belief, claim or message".

In other words, confirmation bias can make the findings of the research irrelevant
as all of the interpretations will be adjusted to match the preconceptions of the author.
To avoid being influenced by confirmation bias the author will avoid making conclusions
before carefully revising the findings multiple times. Moreover, the author will conduct
reflective analysis of the interpretations made during the study.

Furthermore, Korstjens & Moser (2018, p.120) define "credibility, transferability,
dependability, confirmability” and "reflexivity" to be criteria defining the quality of the
gualitative research. The strategies to ensure credibility are to conduct persistent
observation and prolonged engagement. These two strategies allow to enhance the
guality of the analysis by making the researcher to spend more time engaging with the
collected data, its coding and analysing. Moreover, these strategies will help to avoid
distortion of the research findings by confirmation bias.

To continue, credibility of the research is impacted by understanding of the

limitations that affect it. Limitations of the present research are the following:
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First, the chosen sampling method is a non-probability method, meaning that
respondents are not completely random, and thus the generalizability of the research
findings is limited (Etikan, 2016). The convenience sampling has been selected due to
the other limitations of the research such as resource limits as the respondents have not
been paid to participate in the survey. Moreover, the research is limited by the time
constraints. These limits affect the applicability of the findings to the broader population.

To conclude, the present section has provided strategies in the analysis process
that will ensure validity and credibility of the research along with discussion of biases
and limitations of the research. The following section will focus on ethical considerations

of the research.

Ethical considerations,

As the qualitative data collection implies interaction with human beings, the ethical
norms need to be considered throughout the research process. Before conducting the
data collection, the survey questions were reviewed by the ethics committee and
obtained approval. The main considerations that were considered during the research
are the following:

e to obtain informed consent from the participants and make it clear to them
that they can withdraw from the study at any time;

e to ensure anonymity and confidentiality;

e to maintain safe environments for all of the participants;

e to ensure that research is conducted ethically.

In order to comply with the ethical and moral requirements, as discussed in Tracy
(2010), the author will anonymise the respondents and will refer to them as
Respondentl, Respondent2 and so on. Moreover, the survey form will not ask for

identification of the respondents. The surveys will be collected using Google Forms,
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where the form can be submitted only the respondent provides an informed consent to
participate in the survey. The remote nature of the surveys will create a safe
environment for the respondents that can complete the survey at a convenient time.
Lastly, the author will ensure that the study is conducted ethically with understanding
and avoidance of the potential biases that can distort the findings and conclusions.
These strategies will make the research process comply with ethical standards raised
by the university and academic community.

In conclusion, the present chapter presented the research design for the present
dissertation. The following chapter will present the key points in data analysis and

interpretation.
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VI. Data analysis

The data analysis chapter presents the results of the data analysis based on
primary data collected through surveys with closed and open questions. The research
was conducted within an interpretivist and pragmatist paradigm, aiming to explore the
experiences and perspectives of participants in relation to the research question and
objectives. The chapter begins by presenting the descriptive statistics of demographic
information and data regarding social media usage, followed by an analysis of the
survey responses. The chapter concludes with an interpretation and discussion of the
results in light of the research question and objectives, and their significance for the

field.

Descriptive Statistics

The present section of the data analysis chapter will present the descriptive
statistics of the collected primary data including frequencies, percentages, and
proportions of the responses to the closed-end survey questions. The visualisation has
been performed using free Google Looker Studio. To start with, the demographics of the
studied population will be presented.

Table 1

Age group of the respondents

Age group Number of respondents
18-22 106

23-27 67

32-36 19

28-32 16

The information provided in the Table 1 highlights the age distribution of the
respondents who chose to participate in the survey. Based on the Table 1, most

respondents, 106 to be precise, belonged to the age group of 18-22. The second most
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populous age group was of respondents aged between 23-27, with 67 participants. A
lower number of respondents, just 16 individuals, belonged to the age group of 28-32,
while an even smaller number of 19 individuals belonged to the 32-36 age group. These
age categories provide a valuable insight into the demographics of the survey
respondents and can be used to identify any trends or preferences among individuals
belonging to different age groups.

The following figure shows distribution of the age groups by gender.

B woman

0% 20% 40% 60% 80% 100%

B man

Figure 1. Age and gender distribution of the survey respondents

The data presented in the Figure 1 provides information on the demographics of
the survey respondents categorised by age group and gender. Among the age group of
18-22, the data shows that there were 58 women and 48 men who patrticipated in the
survey. In the age group of 23-27, there were 48 women and 19 men who participated.
For the age group of 32-36, the data indicates that there were 10 women and 9 men
who participated in the survey. Finally, in the age group of 28-32, there were 9 women

and 7 men who participated.
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The significance of discussing the demographic content of the respondents is
connected with the fact that it may help identify any potential differences in opinions or
preferences across different demographic groups. Analysing both gender and age
group can be important as both factors can have a significant influence on the attitudes,

opinions and perceptions of the individual respondent.

® single

@ married, with children
@ married, no children
@ divorced, with children

Figure 2. Age and gender distribution of the survey respondents

Figure 2 illustrates the marital and parental status of the respondents. Out of the
total number of respondents, 150 individuals or 72.1% identified themselves as single.
The following biggest group of respondents were (46 individuals) married and had
children. 12 respondents were equally distributed between 2 statuses such as married
without children and divorced individuals with children. Thus, the 52 respondents had

children.
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Figure 3. Education level of respondents

Figure 3 illustrates the distribution of the respondents based on their highest
education level. The striking feature is that majority of the respondents hold or study to
obtain a bachelor's degree (150 individuals). 37 individuals hold a master's degree, and
3 respondents hold or study to obtain a PhD degree. 11 respondents have a college
level education, while 7 respondents have only completed school. The level of
education has been included in the study in order to understand whether the education
level is significant defining factor of political participation through social media and of
level of democratisation. At the same time, the monthly income is distributed as follows:

Table 2

Montlhy income of the respondents, KZT

Monthly income, KZT Number of respondents

Does not have monthly income or chose not to

oo . . . ) 68

indicate the information regarding the income

Less or equal to 200,000 61

Between 200,001 and 400,000 44

Between 400,001 and 600,000 20

Between 600,001 and 800,000 2

More than1,000,000 5

The survey data has revealed important insights into the monthly income of the
respondents. The Among the 200 survey participants who provided information about

their monthly income, the majority fell into the category of earning less or equal to
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200,000 KZT, with a total of 61 respondents. The next largest group was respondents
who earned between 200,001 and 400,000 KZT, with 44 respondents falling into this
range.

There were fewer respondents in the higher income brackets, with only 20
respondents earning between 400,001 and 600,000 KZT, and just two respondents
earning between 600,001 and 800,000 KZT. Interestingly, five respondents reported
earning more than 1,000,000 KZT per month. It is also worth noting that a significant
number of respondents, 68 in total, either did not have a monthly income or chose not to
indicate this information. This may reflect the fact that some respondents are not
currently employed or do not have a steady source of income. The average income of
140 entries is 363,823 and mean is 300,000 KZT.

Income level and level of education play significant roles in shaping the
relationship between social media usage and political participation, contributing to
disparities in access, engagement, and influence. Socioeconomic factors, such as
income and education, influence individuals' access to technology, digital literacy, and
diverse sources of information, subsequently impacting their political efficacy and ability
to engage in meaningful political participation through social media platforms. Higher-
income individuals and those with higher levels of education tend to possess greater
resources, skills, and political knowledge, potentially affording them a more active and
influential role in shaping political discourse and outcomes online. Conversely, lower-
income individuals and those with lower levels of education may face barriers that
hinder their participation, perpetuating digital divides and limiting their political efficacy
within the digital sphere. Consequently, examining the interplay between income level,
educational attainment, and social media usage is crucial for understanding the
nuanced dynamics of political participation and informing strategies to promote

inclusivity and equal opportunities for engagement in the digital age.
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This information is followed by analysis of the city of origin or residence of the

respondents.
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Figure 4. Geographical distribution of the respondents

The data provided in the Figure 4, shows the geographical distribution of the
survey respondents. The map graph has been constructed by the author using free
Google Looker Studio website. The size of the circles signifies of the frequency with
which the location has been chosen. The largest number of respondents were from
Shymkent, with a total of 66 individuals. Astana and Almaty were the next most
common locations, with 44 and 13 respondents respectively. Other locations had fewer
respondents, with some regions and cities having only one respondent. However, from
the Figure 4 it is visible that many respondents came from Turkistan region. Moreover, it
is worth noting that a small number of respondents either did not indicate their location
or were from outside of Kazakhstan, with two respondents from Moscow and one from

Kyrgyzstan and Tashkent each. The distribution of respondents across different
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locations provides insights into the regional representation of the survey sample and
may have implications for the generalizability of findings to other parts of Kazakhstan.

The survey further progresses into the topic such as social media usage. For
instance, the Table 3 presents the average values of using Instagram, TikTok or
YouTube measured in hours a week along with respondents' subjective evaluation of
the frequency with a choice between very often, often, rarely, sometimes.

Table 3

Average frequency of using Instagram, TikTok and Youtube, hours a week

Average usage in hours aweek
Frequency of social

. Instagram TikTok YouTube
media usage
Very often 24.3 155 4.0
Often 13.4 9.0 7.7
Rarely 6.3 4.1 4.3
Sometimes 6.0 5.2 4.5
Average 12.2 8.3 7.0

The average number of hours spent using Instagram per week was highest among
respondents who reported using the app "very often” and "often” with an average of
24.3 and 13.42 hours respectively. Respondents who evaluated their Instagram usage
as "rarely" or "sometimes" used the application almost equally throughout the week. For
TikTok the "very often” and "often” groups had average usage figures of 15.5 and 9
hours per week respectively.

In terms of YouTube usage, the values are comparably lower compared to the
other two social media platforms. The average usage was 7 hours a week. To
understand how often the respondents used social media, the following scatterplot was

designed.
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Figure 5. Frequency of the social media usage, hours a week

Scatterplot in Figure 5 provides a visual illustration of the usage of the social
media platforms by respondents. Higher weekly usage can be observed for Instagram
compared to other two platforms. This matches the information in Table 3. Also, it can
be observed that majority of the answers lie in the are from 0 to 10 meaning that the
majority of respondents used each platform around 0 to 10 hours a week. To continue,
more insights can be gained from analysing the descriptive statistics provided in Table
4.
Table 4

Descriptive statistics of using Instagram, Tiktok and Youtube, hours a week

Instagram Tiktok YouTube
Minimal value 0 0 0
Maximal value 75 70 70
Median 7 4,25 4
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Mode 10 0 1

It is important to understand the central tendencies and range of the data collected
in order to tie frequency of the social media usage to the perceptions of respondents
regarding the social media usage and progress in political participation.

The minimum value for all three platforms was 0, indicating that some participants
reported not using these platforms at all. However, no respondents have indicated 0
usage for all three or even for two platforms at a time. This means that an average
respondent used at least two of the studied platforms with varying preferences. The
maximum value for Instagram and TikTok was 75 and 70, respectively, suggesting that
some participants use these platforms extensively. The maximum value for YouTube
was also 70, indicating that some participants use this platform extensively as well.

The median value for Instagram was 7 hours per week, for TikTok it was 4.25
hours per week, and for YouTube it was 4 hours per week. This means that half of the
participants spent more than these values and half spent less.

The mode, or the value that appears most frequently in the data, was 10 hours per
week for Instagram, indicating that a considerable number of participants reported
spending this amount of time on the platform. The mode for TikTok was 0, indicating
that many participants reported not using the platform, while the mode for YouTube was
1 hour per week, indicating that many participants reported using this platform at least a
little.

Overall, these statistics provide insight into the range of social media usage
among the participants, with some reporting minimal usage and others reporting
extensive usage. The central tendencies provide understanding of a "typical" social
media user among the sample group. The typical participants spent less than 10 hours

per week on Instagram and less than 5 hours per week on TikTok and YouTube.
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Analysis of topic-specific survey questions

To continue, the topic-specific survey questions were grouped according to the
research objective. From the research objective the theme and subthemes have been

developed (Figure 6). For convenience the questions will be labelled Q1 to Q20.

Extent of social media use for
Social Media Usage political engagement and Qi
participation

Relstionship between social media
usage and al Q2-03
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Figure 6. Connection between the research objectives and survey questions

Four research objectives, which the were developed from research questions,
have been further formulated as themes and subthemes resulting in eight subthemes.
The analysis of the survey responses will be grouped by the subthemes in order to find

more in-depth insights.

Social media usage for political participation

For instance, 136 respondents have indicated that they have never used social
media platforms intending to discuss political events or issues or to participate in
political debates. On the other hand, 72 respondents or almost 35%, have indicated that

they have engaged in such activity through social media.
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Relationship between social media usage and political participation

Q2 and Q3 aim to investigate to what extent the respondents felt that social media
has increased their awareness of political issues in Kazakhstan and facilitated political
participation. The responses have been combined in Table 5 below.

Table 5

Answers to Q2 and Q3

Q2 answer options Total answers Answers to Q3
to Q2 No Yes

Absolutely agree 22 8% 15 7
Agree 42 20% 36 6
Neutral 108 53% 96 12
Disagree 28 14% 26 2
Totally disagree 8 4% 8 0
Total 208 181 27

The data shows that just over half of respondents (53%) neither agreed nor disagreed
with the statement. Of these 108 respondents, 96 or 89% thought that political
participation could not be promoted or changed using social media. 28% or 64
respondents held that social media impacted people's knowledge of the political events
in Kazakhstan. 80% of this group also did not believe social media could change
political participation in Kazakhstan. The third group that disagreed or absolutely
disagreed (28 and 8 respondents) also mainly answered negatively about the
relationship between social media and the improvement of political participation and
democratisation in Kazakhstan (PPD). Thus, out of the whole sample, 181 respondents

or 87%, had a negative view of the impact of social media on PPD.

Role of social media in political opinion formation and decision-making

The present section of the dissertation will provide the survey's findings regarding
the perceptions of the role of social media in forming opinions and influencing decision-

making processes in Kazakhstan. Most respondents (153 or 74%) used social media
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platforms to view or search for information on political events. Out of these 153
respondents, 86 had optimistic views regarding the possibility of changing the political
situation in Kazakhstan through the promotion of PPD. At the same time, 26 did not
agree, and 59 had a neutral view regarding the impact political participation has on
improving the political situation in the country. Figure 7 shows the distribution of
opinions of political participation's impact on the political state (scale of 5) among the

people that used social media as a source of political news.

B neutral M agree [ disagree [ absolutely

agree

. totally disagree

153 or
74%
55 or
26%

0% 20% 40% 60% 80% 100%

Figure 7. Answers to Q4 and Q5

55 respondents indicated that they did not use social media as a source of
information. Almost half of this group had a neutral opinion regarding the role of political
participation. 18 agreed and 11 disagreed with the idea that political participation drives
political improvement in the country.

The following examined respondents' experiences who posted or reshared political

content on social media, where 125 respondents reported not posting or sharing
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political content. 83 respondents have reported using social media to distribute political

content.
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Figure 8. Answers to Q6 and Q8

Of the respondents who did not use social media to share political content, 11%
did not believe, and 40% thought social media has a limited impact on public opinion or
political decision-making in Kazakhstan. On the other hand, 51 respondents or 41%,
had a positive and 10 had a neutral opinion.

The same proportion of respondents who reported using social media to inform
their followers of political events answered "a little" and "strongly" as those who reported
not using. In other words, the belief of being able to influence political decision-making
and public opinion in Kazakhstan was consistent across the groups despite their actual
political participation level.

To continue, it can be seen (Figure 9) that a majority of the respondents have not

used social media to express their political views to a political leader or government
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official (146 out of 208). On the other hand, 62 respondents have used social media for

this purpose.

Number of respondents Number of respondents answered
answered "no" to Q9 "yes" to Q9
Yes,
24 No, 9
No, Yes, 38
137

Figure 9. Answers to Q7 and Q9

Similarly, most respondents have not used social media to voice their opinion on a
political issue or a proposed policy change (161 out of 208). Only 47 respondents have
used social media for this purpose.

These findings suggest that although social media can be a powerful tool for
political participation and expression of opinions, a significant portion of the population

may still not utilise it for these purposes.

Influence of ease of finding and sharing information on political

participation/democratisation

To continue, questions 10 and 11 aim to identify the opinions of the survey
participants regarding the relationship between social media and connecting people
interested in politics (Q10) and whether social media can be a source of reliable
political information (Q11). The results are displayed in Figure 9. The analysis of the
survey data explored two critical aspects related to social media and political
engagement among young people in Kazakhstan: the perceived effectiveness of social
media in providing accurate and reliable information about political issues and its role in

connecting individuals with shared political interests.
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Figure 10. Answers to Q10 and Q11

Regarding the effectiveness of social media in providing accurate and reliable
information about political issues in Kazakhstan, the results showed a lack of consensus
among the respondents. While a significant proportion of participants agreed or
absolutely agreed (29 + 43 = 72) that social media can offer credible information, an
equal number disagreed or held a neutral stance (43 + 93 = 136). This indicates a
divided opinion among young people, suggesting that some perceive social media as a
reliable source of political information while others have reservations or remain
undecided.

The findings showcased a similar pattern regarding social media's ability to
facilitate connections among young individuals interested in politics. Most respondents
(22 + 42 = 64) reported feeling that social media has helped them connect with like-
minded peers. However, many participants (28 + 108 + 8 = 144) disagreed or remained
neutral. These results indicate that social media platforms have enabled a limited
number of individuals to establish connections and engage with others interested in

politics.
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Cross-tabulating the survey results (Figure 10) further illustrates the relationship
between the two aspects under investigation. When examining the responses to both
guestions simultaneously, it becomes apparent that respondents who agreed or
absolutely agreed that social media provides accurate and reliable information (72
respondents) were more likely to report that it also helped them connect with other
politically interested individuals (22 respondents). Conversely, those who held a neutral
or disagreeing stance on the effectiveness of social media in terms of information
provision (136 respondents) were less inclined to perceive it as a means of connecting
with like-minded peers. This cross-tabulation highlights the interplay between these two
dimensions, suggesting that individuals who trust social media as a reliable source of
political information are more likely to utilise it to connect with others interested in

politics.

Perceptions of social media features on political engagement and decision

making

The survey findings provide valuable insights into the perceptions and experiences
of young individuals in Kazakhstan regarding their attendance at political events due to
social media influence (Q12), perceptions of to what extent the opinions of youth are
taken into account (Q13), and the sense of empowerment and autonomy they associate
with social media in the context of political life and decision making (Q14). In addition,
these results allow conclusions regarding social media's role in political engagement
and its psychological effects on individuals' sense of empowerment.

Regarding the attendance at political events prompted by social media, the data
reveals that a significant proportion of participants (65) reported attending such events,
such as rallies, protests, or gatherings, due to seeing them on social media. However, it

is essential to note that a substantial number of respondents (143) indicated that they
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had not attended such events in this manner. These findings suggest that while social
media serves as a mobilising platform for a considerable segment of young individuals
to engage in political events, it is not equally effective in reaching and engaging all
participants.

Furthermore, the survey explored the participants' perception of the empowerment
and autonomy they experience concerning political life and decision-making through
social media. The results indicate a range of responses among the respondents. A
significant number of participants (65) agreed that social media gives them a sense of
empowerment and autonomy, whereas a smaller proportion (11) disagreed.
Additionally, a considerable number of respondents (110) reported a neutral stance on
this matter. These findings highlight young individuals' diverse experiences and

perceptions regarding the empowering potential of social media in political contexts.
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Figure 11. Cross-tabulation of questions 12 and 14

Cross-tabulating the survey results for questions 12 and 14 allows for a deeper
understanding of the relationship between attending political events due to social media
influence and the perceived sense of empowerment and autonomy. Examining the

responses together reveals a pattern where participants who reported attending political
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events prompted by social media (7) were more likely to agree that social media gives
them a sense of empowerment and autonomy (27). Conversely, individuals who did not
attend such events (181) were more inclined to express a lack of agreement with the
notion of social media providing a sense of empowerment and autonomy (10). This
cross-tabulation suggests a potential association between attending political events

influenced by social media and the perception of empowerment and autonomy

disagree
10

neutral
neutral
98

absolutely
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attributed to social media.
Figure 12. Cross-tabulation of questions 12 and 13

A cross-tabulation of questions 12 and 13 (Figure 12) allows making connections
between attending political events influenced by social media and the beliefs regarding
the government's consideration of young people's opinions. Analysing the responses in
conjunction reveals a pattern where participants who reported attending political events
due to social media exposure (9) were more likely to agree that the government
considers young people's opinions (6). Conversely, individuals who did not attend such
events (181) were more inclined to express disagreement with the government's

responsiveness to young people's opinions (54). This cross-tabulation suggests a
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potential association between attending political events through social media and the

perception of the government's consideration of young people's opinions.

Impact of social media on political mobilisation and action

The findings of the survey provide information on the participation of young
individuals in votes (Q15), social media campaigns or petitions related to political issues
or policy changes (Q16), as well as their perceptions of social media's facilitation of
sharing political views (Q17). Based on the survey, 88 respondents, or 42%, did not
attend votes. Moreover, analysing the participation in social media campaigns or
petitions, the data reveals that a significant number of respondents (65) reported having
participated in such activities. On the other hand, a majority of participants (143)
indicated that they have not engaged in social media campaigns or petitions related to
political issues or policy changes. These findings suggest that while a considerable
portion of young individuals actively participates in social media activism, a more
significant proportion remains uninvolved in these forms of political expression.

Table 6

Answers to Q16 and Q17

Responses to Q16 Responses to Q17

No Yes Total

Absolutely agree 11 24 35

Agree 53 25 78

Disagree 14 0 14

Neutral 64 15 79

Totally disagree 1 1 2
Total 143 65 208

Furthermore, the survey explored the participants' perceptions of whether social
media makes it easier to share their political views with others. The results indicate a
range of responses among the respondents. A substantial number of participants (78)

agreed that social media facilitates the sharing of their political views, including both
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those who absolutely agree (35) and those who agree (43). However, a smaller
proportion expressed disagreement with this notion, with 14 participants indicating that
social media does not make it easier for them to share their political views. Additionally,
a significant number of respondents (79) adopted a neutral stance, suggesting mixed
opinions or uncertainty regarding the ease of sharing political views on social media.

A comparison of the responses of Q16 and Q17 reveals a pattern where
participants who reported engaging in social media campaigns or petitions (65) were
more likely to agree with the idea that social media makes it easier for them to share
their political views (49). Conversely, individuals who did not participate in these
activities (143) were more inclined to disagree with the idea that social media facilitates
sharing of political views (14). This cross-tabulation suggests a potential association
between participating in social media campaigns or petitions and perceiving social

media as a platform that eases the expression of political opinions.

Empowerment and autonomy of youth in political life through social media

The present section explores the opinions of young individuals regarding the
importance of easy access to information about political issues for increasing political
participation among youth in Kazakhstan. Additionally, the survey explores the extent to
which social media platforms allow individuals to engage in political discussions with a
wide variety of people.

Regarding the importance of easy access to political information, the results
indicate a range of opinions among the respondents. A majority of participants (74)
expressed agreement that it is vital to have easy access to political information, with
varying degrees of importance. This includes individuals who consider it very important
(27) as well as those who perceive it as important (47). On the other hand, a

significantly smaller proportion of respondents (16) expressed disagreement with the
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notion that easy access to political information is important, with varying levels of

disagreement.

Furthermore, the survey investigated the participants' perceptions of social media
platforms as a means to engage in political discussions with a wide variety of people.
The findings suggest a mixed response among the respondents. A significant number of
participants (89) adopted a neutral stance, indicating a lack of strong opinion or
uncertainty regarding the capability of social media platforms to facilitate political
discussions. Additionally, participants who deemed social media platforms important for
engaging in political discussions represented a considerable portion (82) of the
respondents. However, a smaller proportion expressed disagreement with this notion,

with some participants indicating that it doesn't matter to them.
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Figure 13. Cross-tabulation of questions 18 and 19

A cross-tabulation analysis allows to conclude that individuals who consider easy

access to political information as very important (27) are more likely to view social
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media platforms as important for engaging in political discussions (22). Similarly,
participants who perceive easy access to political information as important (47) are
more inclined to perceive social media platforms as important for political discussions
(39). Conversely, individuals who express disagreement with the importance of easy
access to political information (16) are more likely to adopt a neutral stance regarding

the capability of social media platforms for engaging in political discussions (28).

Observation of changes in political opinion or decision-making

This section sheds light on the extent to which respondents have observed
changes in political opinion or decision-making as a result of discussions or debates on
social media platforms. The results indicate that a considerable majority of participants
(120) responded negatively, stating that they had not observed such changes.
Conversely, a smaller proportion of respondents (88) reported having observed political
opinion or decision-making changes resulting from discussions or debates on social
media.

These findings suggest that, according to the surveyed individuals, social media
platforms may not significantly impact shaping political opinion or decision-making. The
large number of participants who have not observed any changes implies that social
media discussions and debates may not be influential or persuasive in altering political
perspectives. However, it is worth noting that a minority of participants did acknowledge
witnessing changes, suggesting that social media can have some impact, albeit limited,
on shaping political opinions and decision-making.

In conclusion, the data analysis conducted in this study provides valuable insights
into the perceptions and behaviours of young people in Kazakhstan regarding their use
of social media platforms for political engagement and participation. The findings

revealed mixed attitudes towards the effectiveness of social media in promoting political
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participation and democratisation, as well as varied opinions regarding access to
accurate and reliable information about political issues. However, the survey results
also highlighted the potential of social media in facilitating connections among young
individuals interested in politics, although some respondents expressed reservations.

Furthermore, the cross-tabulation of survey results demonstrated differing opinions
on the influence of social media on attending political events, government
responsiveness to young people's opinions, sharing political views, and observing
changes in political opinion or decision-making. These findings emphasise the complex
and multifaceted nature of social media's role in political engagement, suggesting that
its influence varies among individuals.

The relationship between political participation and education level reveals that the
answers of bachelor's degree students are distributed between positive and neutral
responses. In contrast, bachelor's degree students have a more positive attitude
towards the relationship between social media usage and political participation. This

tendency can be observed in the example of Figure 14.

Do you think social media can be a powerful tool to promote political participation and democratization in Kazakhstan?

@ absolutely agree [ agree @ disagree M neutral [ totally disagree
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Figure 14. Role of social media in facilitating political participation
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A similar tendency can be observed in Figure 15, which illustrates the
respondents’ opinion regarding the ability of social media usage to strengthen political

participation with dividing the respondents into income groups.

Monthly income after taxes [ Less or equal 1,000,0006ZT [ Less or equal 500,000KZT [ More than 1,000,000KZT @ No income
less or equal 250,000KZT

Figure 15. Role of social media in facilitating political participation

It is can be clearly seen that respondents with no income tended to agree with the
statement more, compared to other income groups, whose answers were distributed
between “neutral” and “agree” in the proportion of 33% to 66%. On the one hand, the
sample size is too small to conclude that income level or education level can define the
attitudes and behaviour of the population. On the other hand, however, some patterns
and commonalities can be observed from the findings, hinting that the higher the
education level achieved, the more positive the respondent felt about the relationship
between social media and the development of political participation. In order to make
meaningful conclusions regarding these interdependencies a, further research with a

bigger sample size needs to be performed.
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The study findings underscore the need for further research to delve deeper into
the underlying factors and mechanisms that shape the relationship between social
media and political participation among young people in Kazakhstan. Exploring the
nuances of social media usage, the quality of information dissemination, and the
dynamics of online political discussions can contribute to a more comprehensive
understanding of social media platforms' potential benefits and limitations in promoting
democratic engagement and participation. Moreover, such insights can inform the
development of strategies and interventions aimed at harnessing the positive aspects of

social media while mitigating any potential drawbacks.
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VIl.  Conclusion

The dissertation findings provide a comprehensive understanding of the extent of
social media usage among young people in Kazakhstan for political engagement and
participation. The study results indicate that a considerable proportion of young
individuals in Kazakhstan actively utilise social media platforms as tools used to express
their political views, participate in social media campaigns or petitions, and attend
political events prompted by social media influence. This suggests that social media
plays a significant role in facilitating political participation among the youth population in
the country. However, it is essential to note that a significant number of respondents do
not engage in these activities, highlighting the presence of a diverse range of
behaviours and preferences among young individuals in their use of social media for
political purposes.

Regarding expanding political participation and democratisation, the findings
underscore the complex relationship between social media usage and its impact on
political engagement. While social media serves as an effective mobilising platform for a
significant segment of young individuals to participate in political events, a considerable
portion of respondents remains unaffected by social media in terms of attending such
events. This suggests that social media alone may not be sufficient to ensure
widespread political participation and democratisation among the youth. Other factors,
such as offline mobilisation efforts, civic education, and structural changes in the
political system, should also be considered to create a more inclusive and participatory
environment.

The perceptions of young people in Kazakhstan regarding the ability of social
media platform features to enable their participation in politics, formation of political
decisions, and influence on current political decision-making and opinion formation vary

significantly. While a notable proportion of respondents perceive social media as a
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platform that empowers them and provides a sense of autonomy in political life and
decision-making, there are also contrasting opinions and a considerable number of
individuals adopting a neutral stance. This highlights the importance of considering
individual differences, socio-political contexts, and social media platforms' specific
features and affordances in shaping young people's perceptions and experiences.

Acknowledging and discussing the limitations of using convenience sampling
instead of probability sampling in research is important. Convenience sampling, which is
a non-probaility sampling, involves selecting participants based on their availability and
willingness to participate, which may introduce biases and impact the generalizability of
the findings. Firstly, convenience sampling may result in a non-representative sample,
as individuals who are easily accessible or more inclined to participate may not
accurately reflect the broader population. This can potentially lead to a lack of diversity
and potential underrepresentation or overrepresentation of particular demographic
groups, thereby limiting the external validity of the findings. Secondly, convenience
sampling can introduce selection bias, as individuals who self-select to participate may
possess distinct characteristics or attitudes that differ from those who decline to
participate. This can compromise the representativeness of the sample and potentially
skew the results.

Furthermore, convenience sampling may limit the researcher's ability to make
statistical inferences and generalise the findings to the broader population. On the other
hand, probability sampling methods allow for the calculation of sampling errors and
provide a more accurate estimation of population parameters. Additionally, convenience
sampling may be prone to response bias, as participants who voluntarily choose to
participate may have specific motivations or perspectives that differ from the broader
population. This can influence the validity and reliability of the collected data and limit

the researcher's ability to draw unbiased conclusions. Thus, the study can be duplicated
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and implemented using probability sampling and a bigger sample size to ensure higher
validity and reliability. Moreover, the study results can be enhanced by conducting
additional longitudinal analysis, which will allow the researchers see the dynamics in
behaviours and perceptions of the youth regarding the impact of social media usage on
political participation and democratisation.

Based on the findings of the survey and the aim of enhancing political participation
and democratisation among the youth of Kazakhstan, several practical
recommendations can be proposed for the government, non-governmental
organisations (NGOs), policymakers, and social activists.

The recommendations for the government of Kazakhstan can be the following:

Foster an inclusive and participatory political environment by actively involving
young people in decision-making and policy development.

Establish mechanisms to systematically collect and analyse feedback from young
people, ensuring their opinions and perspectives are taken into account in formulating
and implementing policies.

Collaborate with social media platforms to promote responsible and ethical use of
these platforms for political engagement while safeguarding against misinformation and
hate speech.

Provide training and capacity-building initiatives to enhance digital literacy skills
among young people, enabling them to evaluate and navigate political information
online critically.

In addition, the following actions can be taken by Non-Governmental
Organizations (NGOSs):

Organise workshops, seminars, and awareness campaigns to educate young

people about their rights and the importance of active political engagement.
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Facilitate networking and peer-learning platforms where young individuals
interested in politics can connect, share ideas, and collaborate on initiatives.

Advocate for creating youth-friendly political spaces and platforms, ensuring young
people’s voices can be heard and respected in decision-making processes.

Policy Makers and influencers of political opinion of the population should consider
the following recommendations:

Develop policies that promote and support youth engagement in political
processes, such as creating dedicated youth advisory councils or platforms for direct
interaction with policymakers.

Allocate resources to support initiatives enhancing youth political participation,
including funding youth-led projects, campaigns, and events.

Implement legislation to ensure transparency, accountability, and accessibility of
political information, thereby enabling informed decision-making among young people.

Social Activists can also play a significant role in developing the political
participation and democratisation of the youth by:

Organising grassroots movements and campaigns that raise awareness about
political issues and encourage young people to participate actively in civic and political
activities.

Using social media to mobilise and engage young individuals in constructive
political discussions, sharing accurate information, and countering misinformation.

Collaborating with other stakeholders, such as NGOs and youth organisations, to
amplify their efforts and create a collective impact on political engagement among the
youth.

Implementation of these recommendations requires collaboration among various
stakeholders. Establishing partnerships between the government, NGOs, policy makers,

and social activists is crucial to collectively design and implement programs and
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initiatives that address the specific needs and aspirations of young people in
Kazakhstan. In addition, regular monitoring, evaluation, and feedback mechanisms
should be put in place to assess the effectiveness and impact of these interventions,
ensuring continuous development and adaptation to the evolving needs of the youth
population.

Overall, the present dissertation contributes to the existing literature and
knowledge by providing insights into the role of social media in political engagement
and participation among the youth in Kazakhstan. The results demonstrate the
significance of social media as a tool for mobilising and expressing political views.
However, they also indicate the need for a nuanced understanding of social media
usage's limitations and potential drawbacks in political contexts. Future research should
explore the underlying factors influencing social media usage patterns, the mechanisms
through which social media can effectively enhance political participation and
democratisation, and strategies to address the challenges and limitations of social

media in promoting meaningful youth engagement in politics.
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IX.  Annex 1: Questionnaire

The survey will take 5-7 minutes. We do not assume that there are any risks
associated with your participation, but you have the right to terminate the survey or
withdraw from the study at any time.

 all or part of the content of your survey will be used ONLY for this course
assignment;

* any survey responses made for the course assignment will be anonymous, so you
cannot be identified.

Thank you for agreeing to take the survey as part of the above research project.
Survey questions

Q1. Age group

Q2. Gender

Q3.Education level

Q4.Family status

Q5.Monthly income after taxes

Q6.Were you born in the same city where you live now?

Q7.If you answered "no" to the previous question, where were you born?

Q8.How often do you use social networks (such as TikTok, Instagram, YouTube,
etc.)?

Q9.How many total hours do you spend using Instagram per week?

Q10.How many total hours do you spend using TikTok per week?

Q11.How many total hours do you spend on YouTube per week?

Q12.What social network do you think influences public opinion the most?

Q13.Have you ever used social media to discuss political issues or participate in
political debates?

Topic specific survey questions
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Q1.Have you ever used social media to discuss political issues or participate in
political debates?

Q2.Do you feel that social media has increased your awareness of political issues
in Kazakhstan?

Q3.Do you think social media can be a powerful tool to promote political participation
and democratization in Kazakhstan?

Q4.Do you think that your personal participation in political life can change the
situation in Kazakhstan?

Q5.Have you ever used social networks to find information about political issues
(problems) that you did not know about before?

Q6.Have you ever shared political content on social media to inform others about
an issue or event that you learned through social media?

Q7.Have you ever used social media to voice your opinion on a political issue or a
proposed policy change?

Q8.In your opinion, how much do social media platforms influence current political
decision-making and public opinion in Kazakhstan?

Q9.Have you ever used social media to express your political views or beliefs to a
political leader or government official?

Q10.Do you feel that social media has helped you connect with other young people
who are interested in politics?

Q11.Do you think that social media is effective in providing accurate and reliable
information about political issues in Kazakhstan?

Q12.Have you ever attended a political event (such as a rally, protest, or gathering)
as a result of seeing it on social media?

Q13.Do you think that the government of Kazakhstan takes into account the opinion

of young people?
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Q14.Do you feel that social media gives you a sense of empowerment and
autonomy in relation to political life and decision making?

Q15.Have you ever voted in an election in Kazakhstan?

Q16.Do you find that social media makes it easier for you to share your political
views with others?

Q17.Have you ever participated in a social media campaign or petition related to a
political issue or proposal for a policy change?

Q18.In your opinion, how important is it to have easy access to information about
political issues in order to increase political participation among youth in Kazakhstan?

Q19.Do you think that social media platforms allow you to engage in political
discussions with a wide variety of people?

Q20.Have you ever observed changes in political opinion or decision making as a

result of discussions or debates that have taken place on social media?
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X.  Annex 2: Questionnaire

( Russian version )

Onpoc 3anmeT 5-7 MMHYT. Mbl He npegnonaraem, YTo ecTb Kakme-nmbo puUcku,
CBsi3aHHblE C BalUMM y4yacTueM, HO Bbl UMeeTe NpaBo NpekpaTUTb ONpoc U BbINTU N3

ncenenoBaHmsa B nNobor MOMEHT.

* BCE UM YacTb CcoAepKaHus Bawero onpoca dyaet ncnonb3oBaTtbes TOJIBKO ans

9TOro 3agaHud Kypca;

* Mtobble OTBETHI U3 onpoca, caenaHHble And 3agaHna Kypca 6y,D,yT AdHOHUMHbIMU, TaK

YTO Bac Henb3s OyaeT naeHTUULNPOBaTh.

Cnacunb0, 4TO cornacunmcb NPONTN OMNPOC B paMKax BbilLeyKka3aHHOro

nccriegoBaTeribCKoro npoeKTa.

OO6Gwue BonpocCkI

=

BospacTtHas rpynna

2. Tlon

3. YpoBeHb 0b6pa3oBaHus

4, CemenHoe nomnoxeHue

5. BExemecsa4dHbIM goxoq nocre ynnaTbl Hanoros

6. Bbl pogunucb B TOM e ropoae, rae xupete cenyac?

7. Ecnu Bbl oTBETMNM "HET" Ha NpeabIayLLMiA BONPOC, TO rAe Bbl pOAUNUCH?

8. KakyacTo Bbl Nnonb3yeTech coumanbHbiMu ceTamm (Takmmm Kak Tik Tok, Instagram,
YouTube nt.4.)?

9. Ckonbko B 0bLLel CNOXHOCTM YacoB Bbl NpoBoauTe B Instagram B Hegenio?
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10.CkonbKo B 06LEeN CNOXHOCTM YacoB Bbl NpoOBOAMTE 3a ucnosnb3oBaHmeM Tik Tok
B HeZenw?

11.CkonbkKo B 0bLlen CnoXxHOCTK YacoB Bbl NpoBoanTe Ha YouTube B Hegento?

12.Kak Bbl gymaeTe, Kakasi coumanbHasi ceTb 0Oonblue BCEro BhAMSET Ha
obLecTBeHHOEe MHEHKNE?

13.Wcnonb3oBanu nu Bbl Korga-HMbyab couunanbHble ceTu Ana obcyxaeHus

NOJINTUHECKNX BOMPOCOB UMK y4acCTUA B NOJIMTUHECKNX nebatax?

Cneuundmyeckue BOonNpocChl

1. Bbl Kkorga-HmMbygob wucnonb3oBanM couuanbHble CceTu  Ans  obcyxaeHus
NONMTUYECKMX BOMPOCOB MM y4acTusi B NONUTUYeCkmMx aebatax?

2. Cuutaete nu Bbl, YTO couunarnbHble CETM MOBLICUN Bally OCBEAOMIIEHHOCTb O
nonnTuyecknx npobnemax B KazaxcraHe?

3. CuutaeTte nu Bbl, YTO couMarnbHble CETU MOryT CTaTb MOLLUHbIM MHCTPYMEHTOM
COLENCTBUA NONMTUYECKOMY Y4acTUIO 1 AeMoKkpaTm3auumn B KasaxctaHe?

4. CuuTaete nu Bbl, YTO Balle MNYHOE yyacTue B MOSIUTUYECKOW >KU3HU MOXET
N3MeHnTb cutyauuto B KasaxctaHe?

5. Bbl Korga-Hubyab Mcnonb3oBanu coumarnbeHble ceTn Ans noucka nHdopmauum o
NoNMTMYECKNX Bonpocax (npobriemax), 0 KOTOPbIX Bbl PpaHbLLE HE 3HANn?

6. Bbl korga-Hnbyab OEenunucb NONUTUYECKMM KOHTEHTOM B COLMAlnbHbIX CETSX,
4YTO6bLI NpoMHdOPMUpPOBaTL APYrMX O Npobrneme unn cobbITUK, O KOTOPbIX Bbl
y3Hanu 4yepes coumnanbHble ceTn?

7. Bbl korga-HMOyab MCMonb3oBanu couuanbHble CEeTW, YTOObl BbiCKa3aTb CBOE
MHEHVME MO KaKoMy-nnbO MONMTUYECKOMY BOMPOCY WM npegnaraemomy

U3MEHEHMUIO MONUTUKNT?
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8. Ha Baw B3rnsaa, HackonbKo CUIbHO NNaTtopMbl coumarnbHbIX CETEN BNUSAIOT Ha
NPUHATME TEKYLMX MONMUTUYECKUX peLleHnn un obLecTBEHHOe MHEeHVEe B
Kazaxctane?

9. Bbl korma-HmMbygb Mcnonb3oBanu coumanbHble ceTu, YTobObl BbipasnTb CBOU
nonuTuyeckne B3rMsaabl wnNu - ybexageHus  nonuTMYeckoMy  nvaepy  vnm
NnpaBUTENbCTBEHHOMY YNHOBHUKY?

10.YyBcTBYETE NN Bbl, YTO COLMarnbHble CETU MOMOMNM BaM HanaauTb KOHTAKT C
APYrMMM MOMoAbIMU NIOABMU, KOTOPbIE MHTEPECYIOTCA NOSTIUTUKON?

11.CuntaeTe nu Bbl, YTO coLManbHble ceTh 3pekTMBHbI B NpeaocTaBrieHnn TO4YHOM
N O0OCTOBEpPHOM MHAOpMaL MM O NonNuTudeckux npodnemax B Kasaxcrane?

12.MoceLwanu nu Bbl kKorga-HMbyab NONMTUYECKOE MepPOonpuUsaTe (HanpumMep, MUTUHT,
akuui nportecta unuM cobpaHue) B pesynbTaTe TOro, YTO YyBMAENN €ro B
couuanbHbIX ceTax?

13.Cuntaete nu Bbl, 4YTO npaBUTENLCTBO KasaxcTtaHa y4yuTbiBa€T MHEHME
Monoaexu?

14.YyBcTBYETE NN Bbl, YTO COLManbHbIe CETU OAlOT BaM OLLYLLEHNE pacCLUMPEHUS
npas 1 aBTOHOMWUW MO OTHOLLEHWUHIO K MOMUTUYECKOW XKN3HU N MPUHATUIO PELLEHNIA?

15.Bbl korga-HmMbyab ronocosanu Ha Belbopax B KasaxctaHe?

16.CuuTtaeTe nn Bbl, YTO coumanbHble CETU NO3BONAOT BaM fnerdye AenuTbCa CBOMMU
NOSIUTUYECKUMU B3rNsigamu ¢ pyrmmm?

17.Bbl Korga-HMbyab y4acTBOBanM B KamnaHMyM B COUMarnbHbIX CETSX UK NeTULMN,
CBSI3aHHOW C MOMUTUYECKMM BOMPOCOM WU MpeanoxeHnem ob nameHeHum
NoNNTUKN?

18.Ha Baw B3rns4, HACKOSIbKO BaXHO MMETb ferkum OOCTyn K MHgopmaumm no
NOSIMTMYECKNM BOMPOCaM AN pacLUMPEHNS y4acTUA MONOLEXN B NONIUTUYECKOMN

»n3Hu Kasaxcrtana?
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19.Cyutaete nM Bbl, 4TO I'IJ'IaT(*)OprI coumanbHbIX ceTer MNO3BONAKT BaM
ydacTtBOBaTb B MNOJINTUHECKNX OUCKYCCUAX C CaMbIMU pa3HbIMUA nogbmmn?

20.Habnwogann nu Bbl KOFﬂ,a-HVI6yLI,b M3MEHEHUA B TMOJIMTUYECKUX B3rndAgax WUinm
rnpouecce npuHATUA peLlJeHVIVI B pe3ylibTaTte o6cy>K,qu|/||7| nnn pebaTtos, KOTOpbIE

nponcxoanrin B coumnarbHbIX ceTax?
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Xl.  Annex 3: Questionnaire

( Kazakh version )

CayanHama 5-7 MuWHYTTbl anagbel. bi3 ci3giH, KaTbiCyblHbI3fa 6annaHbICTbl

Toyekengep Gap Aen onnamariMbl3, Gipak Ci3 Ke3 KenreH yakblTTa 3epTTeyAeH LbIFyabl

cypayabl ToOKTaTyFa KyKblfbiHbI3 6ap.

* cayanHama Ma3MyHblHbIH Bapnbifbl HeMece Bip Beniri Tek ocbl KypCTbIK Tancbipma

YWiH NnanganaHbinaabl;

* KypcC Tancbipmachl YLIiH >acanfaH Ke3 KenreH cayanHama »ayantapbl cisfi

aHblKTay MyMKiH GonmaiTbiHAan )acblpbiH 6onaap!.

Xorapblga aTtanfaH 3epTTey xobachl ascblHAa cayanHama Xyprisyre KenicKeHiHi3

YLWiH paxmer.

Xannbl cypakrap

1.

2.

9.

Xac To6bl

EpeH

Binim pgexreni

OTbacbInbIK xafaanbl

CanblKTaH KeniHri an camblHfbl Kipic

Ci3 kasip TypaTblH Kanaga TyablHbi3 6a?

Erep ci3 anabiHFbl cypakka " ok " gen >xayan 6epceHi3, oHaa ci3 kan xepae
TYObIHbI3?

Ci3 eneymeTTiKk MeamaHbl KaHLAnNbIKTbl Wi kongaHacblid (Mbicanbl, Tik Tok,
Instagram, YouTube xoaHe 1. 6.)?

Cis Instagram-ga antacbiHa KaHLwa cafaTt eTki3eci3?

10. AnTacbiHa Tik Tok kongaHyfa kaHLwa cafaT XXyMcancbI3?

11. Ci3 YouTube-Te anTacblHa KaHLLa cafaT eTKi3eci3?

12.Koramablk nikipre kawm aneymeTTiK xeni kebipek acep eTeni Aen omMnancol3?
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13.Ci3 amneymeTTiKk MeauaHbl casicu Macenenepai Tankpinay Hemece cascu

nikipTanacTtapfa KaTbICy YLUiH KOnAaHabIHbI3 6a?

Epekwe cypakrap

1.

Ci3 eneymeTTiKk MeguaHbl casicu Macenenepai Tankpinay Hemece casicu
nikipTanacrapfa kaTbICy YLWiH KongaHfFaHcbl3 6a?

oneymeTTiK Xeninep KasakcTtaHgafbl casicm Macenenep Typanbl Ci3fin
xabapaapnbifbliHbi3abl apTThipAbl Aen onnancel3 6a?

oneymeTTiK xeninep KasakctaHgarbl casicu KaTbICy MEH
AeMoKpaTusanaHablpyfFa xapaemaecydid KyatTbl Kypanbel 6ona anagbl gen
onnancel3 6a?

CisgiH casicu emipre eke KaTbiCyblHbl3 KasakcTaHaarbl xafganabl esrepTe
anagbl gen onnamncsi3 6a?

Ci3 bypblH 6inmereH casicn macenenep (Macenenep) Typanbl aknapaTTbl
i3gey YLWiH aneymMeTTiK MeanaHbl kongaHabliHpl3 6a?

Ciz aneymeTTik Megua apkbinbl OinireH Macene Hemece oOkuFa Typanbl
Oackanapra xabapnay YyLWiH aneymMeTTiK Xeninepae cascn MasmyHAbl
OenicTiHi3 6e?

Ci3 Kes-kenreH casdcu Macene Hemece casicaTTblH ©3repyi Typanbl 3
nikipiHi3agi 6ingipy ywiH aneymeTTik MeanaHbl KongaHabiHbli3 6a?

CisgiH onblHbI3LWA, 9NeyMETTIK xeninepaiH nnatdopmanapbl KasakctaHga
afbiMaarbl  casicu  wewiMmgep kabbingayfa KeHe  KoFamablk - nikipre
KaHLanbIKTbl acep eTeqi?

Ci3 esiHi3giH, cascu KeskapacTapblHbI3Qbl HEMECE CeHiMAOepiHi3ai casicu
Kewwbaclibifa HeMece MEMNEKETTIK KblameTkepre 6ingipy ywiH aneymeTTik

MeauaHbl KongaHablHbI3 6a?
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10.OneymeTTiK Meaua cisre casdcaTka KbI3bFYLUbIIbIK TaHbITaTbiH 6Gacka
acTapmeH 6arnaHbIC OpHaTyFa KeMeKTEeCTi Aen onnancol3 6a?

11.9neymeTTiK Xeninep KasakctaHgafbl casicn npobnemanap Typanbl HakThbl
XoHe WblHanbl aknapaTt 6epyae TviMai gen onnancel3 6a?

12.Ci3 aneyMeTTiK Xeninepae KkepyaiH HoTUXeciHAe casicu ic-lwapara (Mblcarsnbl,
MUTUHT, Hapa3sblfblK aKLUAChI HEMECE XMHArbIC) KaTbICTbIHbI3 6a?

13.KasakctaH YkimeTi xacTtapablH NikipiH eckepeai aen onnancei3 6a?

14.OneyMmeTTiK Megua cisre casicm emMip MeH LwWewiMm kabbingayra KaTbICThbl
KYKbIKTap MEH aBTOHOMUS ce3iMiH Bepeai aen onnancel3 6a?

15.Ci3 KasakctaHaarbl cannayga gaybic 6epainis 6e?

16.0OneymMeTTiK Meama CisgiH casic keskapacTapblHbi3abl 6ackanapmeH oHau
Oenicyre mymkiHAiK 6epeai gen onnancel3 6a?

17.Ci3 aneymeTTiK Megua HaykaHblHA Hemece cadcu Macenere Hemece
cadcaTTbl ©3repTy Typarnbl YCbIHbICKA KaTbICTbl NETULUSAFA KaTbICTbIHbI3 6a?

18.Ci3giH omblHpbI3Wa, xacTapablH KasakcTaHHblH casic eMmipiHe KaTbICyblH
KEHENTY YLWIiH cadcu macenenep OomblHWA aknapaTka OHan KON XKeTki3y
KaHLWanbIKTbl MaHbI3abl?

19.Ci3 aneymeTTik Meama nnatcopmanapbl opTypni agamgapMeH casicu
nikipranacrapfa kaTbiCyFa MyMKiHAIK 6epeai gen ovnancel3 6a?

20.Ci3 aneymeTTiK Xeninepae 6onfaH nikipTanactap Hemece nikipTanacTtap
HOTMXECIHOE casicM Ke3kapacTapdafbl Hemece LWwewim kabbingay

npoueciHaeri esrepictepai 6ankagbiHbi3 6a?
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